


Arts & Business

Arts & Business sparks new
partnerships between commerce
and culture.  We connect
companies and individuals to
cultural organisations and provide
the expertise and insight for them
to prosper together.
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Arts & Business – Some of our partners
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• Our national business membership provides access to pioneering research, international networks, advocacy and
opportunities to share best practise.

• More than 500 UK-based companies benefit from being part of our Business Network, including BP, HSBC, Sky
Arts, Deutsche Bank, Toshiba, PriceWaterhouseCoopers, Prudential, Eversheds and Lloyds TSB Commercial
Finance.



Arts & Business – Our Arts Network
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• We work with 1200 arts organisations annually, through our arts membership



Arts & Business – International Network
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• We have links to 24 international territories including China,
Abu Dhabi, Canada, Russia, Norway, Hungary, Japan, USA,
Brazil and South Africa.



Public Funding of Cultural 2011 onwards
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USA  11% (Federal funding)

UK  30%

France  2.7%

Germany  2.4%

Ireland 12%

Italy  €280m

Portugal  9%

Netherlands  20%



Breakdown of UK Cultural Organisation
income sources (%)
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Arts Councils

Ministry of Culture (eg. DCMS)

Other governmental department

Local authority and other public
subsidy

Lottery funding

Earned income (including ticket
sales, trading etc)

Private investment (from
businesses, individuals, trusts and
foundations)



Year-on-year Private investment in
Culture in the UK

Private investment in culture 2009/10 8

114.4 111 120.2 112.3
158.4 155.7 171.5 163.4 157.3 144.1

145.8 166.3
202.7 228.7

250.6 269.4
298.4

382.1 363.1 359.3
76.3 69.8

52.9

113

104.5
116.2

129.4

141.1
134.5 154.6

336.5 347.1
375.8

454

513.5
541.3

599.3

686.6
654.9 658

0

100

200

300

400

500

600

700

00-01 01-02 02-03 03-04 04-05 05-06 06-07 07-08 08-09 09-10

Business Investment Individual Giving

Trusts & Foundations Total Private Investment



Business sector breakdown of UK
Cultural Support
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Entertainment - LEXUS

Presentation title here (Arial 12) 11



Sponsorship - BP
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Investment - Travelex
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The Travelex £10
ticket season



Investment - Travelex
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Galvanising – Bank of America
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Environment – Louis Vuitton
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Environment – Louis Vuitton
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Bonding - Volunteering
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Inspirational – American Express
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Arts Based Training
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Transformation - Youtube
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Culture as...

• Entertainment

• Brand

• Location

• Content

• Creativity

• Authenticity
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The best relationships involve:
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• Understanding

• Vision

• Creativity

• Measurement

• Openness

• Willingness to share



What arts organistions/fundraisers need:
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• Training

• Networking/sharing

• Entrepreneurial mindset

• Board leadership

• Knowledgeable and supportive
public funding environment



Arts & Business     The Building Centre

Colin Tweedy

Vice President  Arts & Business.

Chief Executive  The Building Centre.

Email ;  ctweedy@buildingcentre.co.uk.
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